JOB DESCRIPTION
Brand and Marketing Communications Officer
Reporting to:

Communications lead - Brand and Marketing

Direct Reports:

None

Location:

London, Bristol or home based

Date:

October 2021

Income and Engagement Vision
One team inspiring others to engage and to help children and young people face everything
cancer throws at them.
BACKGROUND
At Young Lives vs Cancer we are One Team with One Target. It is our mission to ensure
that everyone under 25 with cancer, and their families, gets the support they need to thrive,
not just survive. As a member of the Income and Engagement team, you have a
fundamental role in helping us to deliver on our promise to support young people and their
families to find the strength to face everything cancer throws at them.
We will do this by working with our supporters and donors in ways that most help them
maximise the contribution they can meet to achieving this objective. This role, working
together with others in the directorate and the wider charity, will help us achieve this through
professional support, engagement and stewardship.
MAIN PURPOSE
The Brand and Marketing Communications Officer plays a crucial role in
supporting and developing brand and marketing communications on a range of projects and
campaigns, helping to deliver creative and best practice solutions which result in Young
Lives vs Cancer standing out as a leader in its field.
You will use your proven experience and knowledge of brand and marketing
communications to support the Senior Officers and Communications lead on their projects,
and to take the lead on other projects or areas of specialism as required.
DIMENSIONS
The Communications and Engagement service is made up of a number of functions
and specialisms working collaboratively to deliver strategic communications objectives for
the charity. The Brand and Marketing Communications team work in collaboration with

teams across Young Lives vs Cancer to devise and deliver creative solutions for brand and
marketing communications requirements, and provide strategic direction to help colleagues
live the brand.
The Brand and Marketing Communications team work closely with the Creative Team, which
generates content in their areas of expertise including print and digital design, video and
photography. Together, the teams ensure creative concepts reflect our values (Brave,
Confident, have Integrity and are Team focused) and are delivered on time and within
budget.
The Brand and Marketing Communications team lead on the planning, concept development
and content creation of offline and online services, ranging from single item branded
materials to multi-layered and multi-channel creative campaigns.
The Brand and Marketing Communications team are a shining light of Young Lives vs
Cancer’s #OneTeam ethos, working closely with colleagues and acting as both a support
function to help achieve their objectives and proactively to strategically develop brand and
marketing content in their area.
The Brand and Marketing Communications team provide strategic insight and training to
support colleagues to build a solid understanding of Young Lives vs Cancer’s brand and
tone in order for them to deliver it in an appropriate, authentic and compelling way.
The Brand and Marketing Communications team have a successful mix of creative thinking,
design nous, copywriting and editing, digital comms and marketing, and optimisation across
owned and paid media, analysis and evaluation, production and project management. They
use this collective experience and expertise to deliver comprehensive and compelling
solutions to teams across the organisation.
PRINCIPAL RESPONSIBILITIES
•
•

•

•

•
•

•

Support the Senior Officers and Communications lead with brand and marketing
communications activity, driving creativity and excellence in projects.
Take the lead on projects or elements of projects relevant to your areas of expertise,
which should include digital marketing and at least one of the following: editorial
(copywriting, editing, messaging, proofing), project management, campaign
development.
Support the Senior Officers and Communications lead in managing the team planner
and Strategic Communications Forward plan to ensure projects are on track and
joined up across the service.
Build and maintain excellent working relationships with multiple stakeholders across
the organisation, with the ability to sell in creative concepts and keep them updated,
on track and on board with projects.
Be a brand ambassador, supporting stakeholders to live the brand and guiding the
team on brand guidelines and brand development.
Build and maintain excellent working relationships with the Creative Team, working
alongside designers, videographers and photographers to ensure the successful
completion of a project.
Work alongside colleagues across the Communications and Engagement service on
projects which require a range of specialist expertise e.g. media.

•

Signpost and support teams to use Young Lives vs Cancer’s web to print tool for
suitable collateral

Specific expectations in key policy areas;
Everyone working in the Income and Engagement Directorate at every level, must:
•
•
•

•

Make safeguarding children, young people and vulnerable young adults a priority
Take care of your own health and safety and that of others
Ensure that you treat information and data professionally, using it only for the
purposes that Young Lives vs Cancer has said it would; respecting the confidentiality
and privacy of its supporters, clients and staff and taking active steps to dispose of
information and data when it is legally required
Treat your colleagues with respect and ensure that you are sensitive to and adjust
any behaviours that they have reasonably indicated they find unacceptable

This means that in your role you must;
•
•
•
•

accept that you are personally responsible and accountable for ensuring you
understand these policies and procedures regulation and CLIC Sargent best practice.
take active steps to do so and make sure that this is a priority in your daily work
make sure you attend any briefings and training to help you do so and co-operate
with your manager
ask and request advice if you are not sure of your responsibilities

WORKING RELATIONSHIPS AND CONTACTS
Internal
•
•
•
•

Colleagues in the Creative Team to assist and influence the generation of content
from creative concepts into compelling reality.
Colleagues across the organisation to ensure marketing communication needs are
met to high standards and the brand is lived throughout the teams.
Communications lead and Senior Officers, Associate Director of Communications
and Engagement on key projects.
Communications and Engagement team management team and other officers across
the service including Media and PR, Celebrity and Partnerships and Internal
Communications.

External
•
•
•

Service user families as part of developing brand and marketing communications
content
Agencies and freelancers as directed by Communications lead or Senior Officers
Printers and production companies as directed by Communications lead or Senior
Officers

GENERAL RESPONSIBILITIES
•
•

Adhere to the Young Lives vs Cancer Equal Opportunities policy in all activities and
to actively promote equality of opportunity wherever possible.
Any other reasonable duties as directed by or agreed with line manager.

•

To be a CARE and IT super user, and train and support other members of your team
to be able to use our IT and CARE systems.

The responsibilities of this post and reporting structure will be periodically reviewed.

